Download this Voucher
This voucher will be stored in
your voucher wallet, 50 you can use it
anytime

[ .\ r, -
Redeem this voucher g
L 2A0AD4 Collect Customer Data

Complete More Stamp

SKALE’s Agency Partnership Program

All-In-One Marketing
— K29 “gen| Platform for Offline
Tl Businesses

Gamify Marketing
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We are The Go-To Platform for Digitizing Offline
Businesses

...with a Proven Track Record Enabling Thousands
of Brick-and-Mortar Businesses Globally

Meet SKALE Shopping Malls

Every Digital Solution
For In-Store Success

- . (MIA o .
THESTRAITSTIMES §9%  [HEEDGE  [lartechasia MakeingnfEd (@7 m advertising + marketing

AAAAAAAA THE MARKies AWARDS 2021 Finalist
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STAY AHEAD



SKALE Partners Agencies Globally to Empower the largest of FMCG brands, Regional
Shopping Mall Groups and Retail Brands to Drive 30x and more Sales Uplift

4 Offices Serving g mnings  stctang g

AGENCY OF THE YEAR  MARKIES AWARDS

A Global Client Base 2022

Notable clientele:
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Low prices and more ...

9 Andhor [Ed THEFACESHOP WincTaiAsia
®
99 Q crEEzEaT supwRy DUO

GALLERIA

SHOFING

- Millenia
TOWN N
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12 FINALISTS ¢1 LOCAL HERO ¢ 2 GOLD ¢ 1 SILVER « 2 BRONZE

12 Finalists 1Local Hero 1Gold 1Silver 1Bronze 1Gold 1Bronze
AOTY & MARKies Analytics Agency  Analytics Agency Specialist Agency MarTech Agency MARKies's Media MARKies's Creative
Awards of the Year of the Year of the Year of the Year Use - B2B Marketing Idea - Experiential




SKALE’s Agency Survey: Top Challenges in Winning and Retaining FMCG,

Malls and Physical Retallers

Challenging to

Drive Impact In-Store
(Footfall, Sales, Customer Data)

Unable to Track
Online — Offline
Sales & RO

(Retailers do not want new
hardware or integration into
POS)

Fresh & Engaging
Gamified Ideas that can
be Seamlessly Executed

Offline



A Fully Integrated Marketing Platform for Brick and Mortar
(FMCG / CPG / Malls / Retaller) Businesses

St Receints Customer Data Platform AcquireNew Customers
P . (coP)
Enableshoppers to uploadreceiptsand / Capture customerdata acrossmuiltiple offline
ammt;pmwmfor “ alﬂinsﬁﬂemaﬂ;?sdyouoﬂlim
i customerdatafromone

Gamified Micro-Apps ColectCustomerData

Reward and delight consumers to capture
customer data at the Point-of-sale

SuperQR i

oo - Visualzeand
Build a 360 view of offline activity across v .

E locations through store check-ins .

Super QR

API TOKEN

A~ Re-engagement

»
0 o 0 -
(50 ikt ActUponit




A Fully Integrated Marketing Platform for Brick and Mortar

ActivateAnyMicroApp

Acquire New In-Store Customers for Your BUSINESS e—

Ka
DAIRY

LEGEI
€ DRE 4 a4 e
[ | omplete Your Missions
Customer Data Platform Congratulations! { “s00 ﬁ s0s | | A
E Smart Receipts B e e

S
(CDP) i | | a
CBIA B R T Capture customer data across multiple T
Spin & Win |.@ | : Rﬂ

automate receipt approval and processing offline and in-store sources and access all
Exciting Rewards!
| | g T

$00s

for better marketing youroffline customer data from one place

Digital Vouchers Gamified Micro-Apps
% Turn every promotion into a Digital Voucher ew and delight consumers to capture |
(CA©) andtrack redemptionin-store withoutany customer data at the Point-of-sale =

Point-of-Sale Integration
Digital
Voucher

SuperQR Analytics

Build vi offline ac / aCross Real-time visibility on customer data,
marketing campaigns and ROI

locations t ore check-ins 9 & t we W

%° oy \ %

s
Catto Family
Helpus toreunite with ur famly

API TOKEN Refresh : S x e

Explore Fun Town Now

Re-engagement

Utilize first party data captured to automate
personalized re-engagement



A Fully Integrated Marketing Platform for Brick and Mortar

LEGENDAIRY
DRE x

Instructions
1) Take @ photo of your receipt

2) Verify your receipt details
3) Win a Star and Claim Your Prize!

e ©

Receipt Examples

Normol Foodpanda Grab
Receipt Receipt Receipt

/\

Acquire New In-Store Customers for Your BUsiness

K

() test @ Skale
I

Smart Receipts

Enable shoppers to upload receiptsand
automate receiptapproval and processing
for better marketing

Customer Data Platform
(CDP)

Capture customer data across multiple
offline and in-store sources and access all
your offline customer data from one place

Digital Vouchers

Turn every promotioninto a Digital Voucher
and track redemption in-store without any
Point-of-Sale Integration

VaY,

Gamified Micro-Apps

Reward and delight consumers to capture
customer data at the Point-of-sale

Digital

Voucher Spin & Win

SuperQR

Build a 360 view of offline activity across ‘ .

locations through store check-ins [ J @

Analytics

Real-time visibility on customer data,
marketing campaigns and ROI

Capture Receipts +
Real-Time ReceiptAnalysis
for Smarter Rewards

Super QR

Footfall Data

API TOKEN

fi
Re-engagement ) | Reresh J

Utilize first party data captured to automate
personalized re-engagement




Acquire New In-Store Customers for Your Business

Ka

() test @ Skale

¢ EO/

Digital
Voucher

Smart Receipts

Enable shoppers to upload receipts and
automate receiptapproval and processing
for better marketing

Digital Vouchers

Turn every promotion into a Digital Voucher
and track redemptionin-store without any
Point-of-Sale Integration

SuperQR
Buil
L4

Footfall Data

API TOKEN
Re-engagement

Utilize first party data captured to automate
personalized re-engagement

Customer Data Platform
(CDP)

Capture customer data across multiple
offline and in-store sources and access all
youroffline customer data from one place

Gamified Micro-Apps

d delight consum apture

er data at the Point

Analytics

Real-time visibility on customerdata
marketing campaigns and ROI

A Fully Integrated Marketing Platform for Brick and Mortar

W admiae

FMCG Brand L 9

Online MNow

HiJason, upload a receipt of your purchase of
Anchor products from any retail partner to stand
a chance to winrewards
239

IS e oo o G

5.11

Hi Jason, thanks for uploading your receipt!
Your receipt for Anchor has beenautomatically
approved!

Click into link:
https://www.skale.today/game/anch
to join our Spin & Win



https://www.skale.today/game/anchor-campaign

A Fully Integrated Marketing Platform for Brick and Mortar

Acquire New In-Store Customers for Your BUsiness

Customer Data Platform
(CDP)

Enable shoppers to upload receipts and [ 'l Capture customer data across multiple
automate receipt approval and processing ~ offline andin-store sources and access all
for better marketing A your offline customer data from one place

Smart Receipts

fusave) =
nuuz-!f_om Digital Vouchers Gamified Micro-Apps

Turn every promotion into a Digital Voucher Reward and delight consumers to capture
and track redemptionin-store withoutany customer data at the Point-of-sale
Point-of-Sale Integration

©\9

Digital
Voucher

Buy 2 Sunsilk 180ml

Gat. Dove Regular Bor for ree.

aom SuperQR Analytics
o S .
1 - Build a 360 view of offline activity across Real-time visibility on customer data,

' Buy 2 Sunsilk 180m f 4
B locations through store check-ins marketing campaigns and ROI

Super QR Footfall Data

Buy ilk 180ml
SE:0 oo e API TOKEN Refresh

Re-engagement

Utilize first party data captured to automate
personalized re-engagement

The Most RobustOffline
Digital Voucher Solution

Turmeverypromotioninto a Digital
Voucher
99%POSCompatible



Collect Unified First Party Customer Data across sources

Smart Receipts

Enable shoppers to upload receipts and
automatereceiptapproval and processing
for better marketing

Customer Data Platform
(CDP)

Capture customer data across multiple
offline and in-store sources and access all
your offline customer data from one place

Digital Vouchers

Turn every promotion into a Digital Voucher
andtrack redemption in-store withoutany
Point-of-Sale Integration
Digital
Voucher

SuperQR

Build a 360 view of offline activity across
locations through store check-ins

5 Re-engagement

0 0
™M L ™M Utilize first party data captured to automate
w_/ personalized re-engagement

Gamified Micro-Apps

Reward and delight consumers to capture
customer data at the Point-of-sale

Spin & Win

Analytics

Real-time visibility on customer data,
marketing campaigns and ROI

Footfall Data

API TOKEN Refresh

Trigger Automated Re-engagement to every Customer

Customer Data

DH3IgISgaV

ITooehiYd)

Store

Caring Pharmacy Sch Bhd.

Caring Empirs Scin Bhd

Caring Empire Sdn Bhd

Caring Empire San Bhd

Caring Phar

A Fully Integrated Marketing Platform for Brick and Mortar

= Notification Blast

Target users and re-angage tham on your platform

Target Users

Blast Name

Blast Schedule

Schodule 2 &ate and bme boe the not:

Blast Mochanic

022 12:00PM

Details

Notifaction Blast Details

Emal

SMS Tomplat

Sender 1D

Email Templato

ap v Sdn e
weu014 © ~

187 .20
3

187 .20




A Fully Integrated Marketing Platform for Brick and Mortar

Analyse, Visualize your Offline Data from 1 place

i Customer Data Platform L
Smart Receipts ooy

! | ( test @ Skale
\ X Enable shoppers to upload receipts and ‘ Capture customer data across multiple ) # Admin Dashboard Home
- ' y

automate receiptapproval and processing offline and in-store sources and access all Overview and quick links to all of admin dashboard pages

for better marketing your offline customer data from one place

= = o a e x®

ard Vosiche:

Notification Blast

Digital Vouchers Gamified Micro-Apps

Reward and delight consumers to capture

Turn every promotion into a Digital Voucher
and track redemption in-store without any
Point-of-Sale Integration

2 o 1958 & 2003 < 12 & 1058

customer data at the Point-of-sale

Analytics

Real-time visibility on customer data,
marketing campaigns and ROI

Count vs Registration Date Count vs Issue Date by Number of Token Issued

SuperQR

Builda
locations through store check-ins [ J ™~

jiew of offline activity across

Footfall Data

i
| g o
API TOKEN Refresh
—~ Re-engagement .
[} o () . ) v s Deeaz 1y
™M ™M Utilize first party data captured to automate 2
personalized re-engagement
Countvs Name Count vs Scan Date by User Membership

Now 21 Decs Det 19 San2 Xn 16
a5 3




SKALE’s Standard and Advanced Solutions

Standard Advanced

(Customizable by AgencyDirectly) (Deployed by SKALE)

Customized

No Lead Time * Timeline dependson

Managed by Agency customization needed

Shared Cloud Only Technology Deployed & Managed by
SKALE, Client Managed by Agency
Shared / Dedicated Cloud

SKALE Solutions SKALE Solutions

e Standard Mini-Games * Digital Stamp Card
»  Digital Spin & Win * Augmented Reality / VR/
*  Digital Scratch Card Metaverse
*  Digital Quiz e Customized Gamification

*  Morecoming... .
* Smart Receipts

* Digital Vouchers ° bl Celiew



SKALE’s Suite of Micro-Apps

Available Deals For You

USAVE
Buy 2 Sunsilk 180ml

‘Get Dove Regular Bar for Free!

Complete Your Missions

Click on the box to view more details

Buy 2 Sunsilk 180ml A S o,
Get Dove Regular Bar for Free * ) 8 O
CapitaStar o
Download Voucher Now Non-Dining | Free STARS 5
—
[USAVE] . -
u o Non-Dining Non-Dining Spln & Wln S S
Buy 2 Sunsilk 180ml B b B ses
i s A Exciting Rewards! e
is i Register and start winning today! >
Non-Dining

Collect your rewards from the Information Counter upon

Buy 2 Sunsilk 180ml completing all the missions. Check your SMS or email.
Get Dove Regular Bar for Free |

Digital Voucher Digital Stamp Card Spin andWin Augmented Reality



SKALE’s Suite of Mini Games

[ — e "3
0 , 88 . 188% . 88 5 0
mm Lﬁmﬂj

Match The Toys 1| | Here's an Ang Bao just for you . Find The Missing Word

S T
L S

Clue: Also known as Father Christmas

(3) tries left

Match the Tiles Daily Word Buzz Challenge
Or Find the Lucky Combination

( st N

LEGENDAIRY '
DREAM

Congratulations!

Scratch to unlock rewards

View Anchor Dream Legendairy Rewards Contest
Terms & Conditions

Daily Scratch Card



SKALE’s Suite of Mini Games

Y

Christmas Daily Catch
/ V & v VYV Y 4 &

{, > S |
CHRISHMASS CHRISTTIMA'S GHRISMASY
FUNJTOWNI} FUNYOVNI FUNITOWNI)

Select Portrait to Compl Quiz

QUESTION 1/5

Which is NOT Santa Claus'’s
nicknames?

Father Christmas

- i
Catto Family

Help us to reunite with our family
members for Christmas.
Explore Fun Town Now

GGGGG
HHHHH

Spot the Difference Scan Product QR Codes Daily Quiz Claw Machine



Please show this to the cashior/
customer service ep to mdeem

Deay 1 Qreaze Powder ActivBeach

20809
Get 1 Breeze Powder ActviSench
g

Please show this to the cashier/
customer service rep to redeem

v 090

[

Buy 1 Surf Powdar Charvy Blossom

Got 6 Surf Faboon Luxe Perfume 2859

Please show this to the cashier/
customer service rep to redeem

. v O

Please head to the
Nearest Customer Service
Counter to Collect:

Buy 2 Sunsilk Smooth and
Manageable 180mi
Gat 1 Dova White Eaauty Bar 100g

Please show this to the cashier/
customer service rep to redeem

T .

Please Enter Your Receipt
Transaction Value To Complete
The Redemption Process

¢

Finish Redemption




Please review your
receipt uploaded:

Total After Discount
Rounding Adj

Net Total : 28.00

Please confirm the auto-detected receipt




Fully Customizable Gamification System
Managed by SKALE or your Agency

e Customize Campaign Details and Duration

£ Settings / Campaign

. Customer Data Platform Overview of all settings
Smart Receipts g
(CDP)
D Enable shoppers toupload receipts and Capture customer data across multiple
™M | automatereceiptapproval and processing EAIRE ShaTR=toresourees and ccessall Bllineseprofie
uroffiine customer data from one place q
for better markating J yo pl Campalgn Setup
Digital Vouchers & Gamified Micro-Apps Campaign Name Campaign Name Short
A A Reward and delight consumers to capture Gamification Title of campaign Max 12 characters recommended
andtrack redemptionin-storewithout any O customer data at the Point-of-sale
Point.cfSaleintegration e Spin & Win Now to Stand a Chance to Win S$10K Spin & Win
‘i Main Game
SEO Description SEO Keywords
SuperQR Analytics Tracking Short explanation of campaign platform Separate keywords by commas
Build a 3 f offl .. Real-ti isibili ISt data, . 2 L sp s s . .
Al S o marketng ampagSand ROl SKALE brings you a spin & win gamified experience Spin & Win, Gamified, SKALH
8 L] Market Place
Footfal Data P P
Copy Manager
fresh
Re-engagement i i J . . s
0/.\0 9ag : 4 Campaign Duration Reward Marketplace Validity
lize f d d
mvm g:r‘sz:nlarhs:e%arzyenagt:g?r:‘e‘;\ze foauomse Users are not allowed to register before or after the campaign ds will not be available for redemption before or after its validity
B 2021-05-01-2021-05-15 @ 2021-01-01-2023-03-01
Campaign End Message Rewards Marketplace End Message
<h4>This campaign has now ended</h4><br>Thank you for your <h4>This campaign has ended.</h4><br>The vouchers will no longer
participation in this campaign !<br>.<br>Thank you for your patience. be available for redemption from this date on

<br> For further enquiry, please email us at hello@skale.today



Fully Customizable Gamification System
Managed by SKALE or your Agency

Fully Customizable Look and Feel

Campaign Styling

Customer Data Platform
(CDP)

Enable shoppersto upload receiptsand Capture customer data across multiple
automate receipt approval and processing offline and in-store sources and access all
for better marketing youroffline customer data from one place

skale v Smart Receipts

Turn every promotioninto 3 Digital Voucher Reward and delight consumers to capture
and track redemption in-store without any
Point-of-Sale Integration

Digital Vouchers Gamified Micro-Apps
E, p

(GAO)

Digital
Voucher

customer dat; he Point-of-sale

Campaign Name

SuperQR Analytics

Build a 360 view of offline activity ac Real-timevisibility on customer data,
locations through store check miarketinz campalensand RO

Footfall Data

Re-engagement u

Utilize first party data captured to automate
personalized re-engagement

Theme Color Masthead Image

#410505 a Choose File Browse

Text Color

HFFFFFF

Select Logo to Display
Upload yr logos in business profile
' Main Logo
© white Logo

Main Background Type E & Popup Background Type

Background - Image

Color - Gradient



Smart Receipts

Enableshoppersto upload receiptsand
automate receipt approval and processing
for better marketing

Customer Data Platform
(CDP)

Capture customer data across multiple
offline and in-store sources and access all
youroffline customer data from one place

Digital Vouchers

Turn every promotion nto a Digital Voucher
and track redemption in-store without any
Point-of-Sale Integration

SuperQR

Build a 360 view of offline activity across
locations through store check-ins

Re-engagement

Utilize first party data captured to automate
personalized re-engagement

Footfall Data

Gamified Micro-Apps

Reward and delight consumers to capture
customer data at the Point-of-sale

Analytics

Real-time visibility on customer data,
marketing campaigns and ROI

API TOKEN

Refresh

Challenges

Offline Engagement

Social Media Follow

App Install

") Snap a Photo

Upload Receipt

Referral Programme

Referral Points
15

Share Message

or your Agency

Fully Customizable Gamification System
Managed by SKALE

Incentivize Shoppers to Achieve Your Objectives

Did you hear about :client_name's Platform? Join with my link below and you will
immediately get :referrer_point free points right away. Start here: {referrer_link}

Save

Referee Points

15
Referral Instructions

Both you and your friend will get 1 points when they sign up through your link & upload their
first receipt




Fully Customizable Gamification System
Managed by SKALE or your Agency

Smart Receipts

Enableshoppersto upload receiptsand
automate receipt approval and processing
for better marketing

Customer Data Platform
(CDP)

Capture customer data across multiple
offline and in-store sources and access all
youroffline customer data from one place

Digital Vouchers

Turn every promotion nto a Digital Voucher
and track redemption in-store without any
Point-of-Sale Integration

oo SuperQR

SRl Build a 360 view of offline activity across
(o[ locations through store check-ins
Super QR

—~ Re-engagement

0
FuQl Utiize first party data captured to automate
~_~ personalized re-engagement

- Gamified Micro-Apps
AVa Reward and delight consumers to capture
O/ customer data at the Point-of-sale

Spin & Win

Analytics

Real-time visibility on customer data,
marketing campaigns and ROI

Footfall Data

API TOKEN Refresh J
< »

e Customize Every Single Mechanic within Game

Upload Receipt

Choose File

‘ Browse

l;zpreview

Awarded © Chance
1 ' Points
Example Image 1
Tenant 1
Choose File Browse

Foal Liasnnnonalth

Example Image 2

Tenant 2

Choose File

Title

Upload Receipt
Instructions

Upload receipt of your purchase to unlock additional attempt

{1 Add Shortcut

Daily Limit Auto Approve

10

Example Image 3

Tenant3

Browse Choose File

Browse



Fully Customizable Gamification System
Managed by SKALE or your Agency

Embed Your Marketing Trackers

Siiart Recekits lccucs’gmer Data Platfi &8 Settings / Tracking

Enable shoppers to upload receipts and Capture customer data across multi Overview of all settin 25
automatereceipt approval and processing. offline and in-store sources and acce
for better marketing youroffline customer data from one

Business Profile

Tracking
Digital Vouchers Gamified Micro-Apps

3
. o 7 Reward and delight consumers to ca
Turn every promotion into a Digital Voucher AVA 8! i
andtrack recemptionin-store withot any & Ml <.come dataat the pointof-sale Facebook/Meta Pixel ID Google Tag ID
Point-of-Sale Integration ificati
Spin & Win Gamification
12312309403

Campaign

UA-IGOOMKX
" Main Game :
SuperQR Analytics SKALE Pixel ID Other ID
Build a 360 view of offline activity across ‘ . Real-time visibility on customer datz
locations through store check-ins Oy marketing campaigns and ROI Tracking 34123989 NA
Footfall Data

Market Place

APITOKEN R
4 Re-engagement . S Save
Copy Manager
PRl Uiz st party data captured o automae Py &
~_ personalized re-engagement




Segment all your Offline Customer Data

Who are you sending this blast to?

Customize Audience Segment
Add trigger conditions modules for blast
All users will be selected for empty filters

Events/Goals x All Users x

Events/Goals Filters

Blast will be sent to users who

Has done v

For how many times

More than

Easily segment all yourusers
based on their offline

behaviour and trigger
targeted re-engagement

() Event @ Goals

':ilter Goal(s)

Digital Engagement

In-Store Engagement
Conversion Interest

Conversion

Customize Audience Segment
Add trigger conditions modules for blast
All users will be selected for empty filters

Events/Goals x All Users

Events/Goals Filters

Blast will be sent to users who
Has done

For how many times

More than v

Between dates

8 2021-07-21-2022-07-21

Load Saved Audiences

© Event | Goals

Filter Event(s)

Social Media Following
Register Gamification
In-Game Actions

Upload Photo (snap a photo)

Voucher Download



Trigger Customer Re-engagement Blasts easily

skale =
n test @ Skale

A Notification Blasts / View Blasts

Overview of all notification blasts

View Blasts

= Create New Blast

Show 10 # entries

Templates

SMS
Scheduled Sender
Status +  Time ™~ ID

2
E Rewards & Vouchers

Create Re-
engagement Blasts
easily

completed = 2022-03-14
10:03:00

Showing 1to 1 of 1 entries

Personalizeevery

A Notification Blasts

View Blasts

engagement

*Dummy data set for
confidentiality purposes

s Export CSV

Email

Sender Email
SMS Content * Name Email Reply To Subject Email Content Created Date
Hey {{recipient_namel}, You
have new rewards waiting for
you here {{login_url}

2gmail.com  Congrats! <p=>Hey {{recipient_name}},<br />  2022-03-

You have new rewards waiting 14T13:56:02.000000Z

Previous Next

for you here {{login_url}}</p>



SKALE’s Analytics Platform is as modular and robust as Excel,

Ready For Use by marketers, data analysts and more from Day 1
without any training

1. Select a data set

S a I e 2. Select View Columns

test @ Skale

3. Select Data Filter [

4. Select or create a view

Total Voucher Downloads by Voucher Series by Months

X pintoHome Bl ]

n Title Total Voucher Downloads by Voucher Series by Months

22 Data Analytics

Description e.g. Transactions Per Month
E Rewards & Vouchers  »

Stacked Bar Chart  «
1~
Year v Date v
ot ne s Count vs Month by Date-Voucher Title
u need ina Week No. » Voucher Title »

Dropdownbox Day of Week +

2021-11-30-F&N Ice Mountain Pure Drinking Bottle Water

2021-12-06-CHICKEN WITH SALMON HYPOALLERGENIC FOR SENIOR DOG 1.35kg
2021-12-06-F&N Ice Mountain Pure Drinking Bottle Water
2021-12-09-LAMB WITH SALMON HYPOALLERGENIC FOR ADULT DOG 1.35kg
2022-01-04-ATLANTIC SALMON (GRAIN FREE) SENIOR CAT 1.5kg

Day of Week (Numeric) *

Status

Voucher Source

Count

& Business Data
Voucher Unique Serial v

Access any data set
you need




Connect all your Customer Data with your Existing Marketing

Infrastructure

*Dummy data set for
confidentiality purposes

£ Business Data / Users C R M

Overview of all business level data

Customer Data
All your offline - Platform

Customer Datainl ZSZCREES Name Email Mobile Number DOB Digita)
place

il L KrErrrraan m@live.com 659%**** 15 COn nectyou r

- . I Offline Facebook /
Customer

3 Ep— Data to your GoogleAds

4 Jreene j******g@gmail.com 659°***89 " A systems
Score your

5 B gt 1 @gmail.com 601******70 2022-01-13 18:22:27
customer’slifetime
6 S ghtae n@skale.toda [ 73 2022-01-11 14:11:00
e value @ Ecommerce
7 Ri= grevmssens a@hotmail.com 601*****52 (Digital / Store 2022-01-07 18:08:37
8 - b ks “z@gmail.com 6397+ 02 Engagementand 2022-01-03 16:26:49 P I a't f 0 r l I l
Total Sales)
9 e b lesk.com 60177 *+* 86 2021-12-09 17:56:15
10 /g v *a@gmail.com 601 ™ 52 a 0 2021-11-30 16:41:31
11 B b***n@gmail.com BOTERIANIGL 1] 0 2021-11-30 16:04:47

12 s j*"e@gmail.com 659**esee* 21 0 0 2021-11-30 16:04:05



How to Activate SKALE’s Solutions

AgencyRequests
Agency Creates SKALE Quotation SKALE
Standard - Project via From Partner Activates Project

Dashboard Manager Created by Agency
& Signs Off

Co-Pitchwith
Agency
(SKALE as Technology

Part
SKALE Reviews Does Agency artner)

Advanced - Requirements Require Deck from

from Agency SKALE?

1\

SKALE provides
Quotation and Est.
Timeline




skale

SKALE'’s Partnership SKALE is looking for like-minded Agency
Model with Agencies and Solution Partners globally to ideate,

consult, implement and drive value for
global FMCG, Retallers and Malls




SKALE is the Technological Engine to Enable Agencies and
Solution Partners to Capture Growth In a $90bn Retail Market

Value Journey

Technology SKALE’s
Offline and

Omnichannel
Technology toDrive
Performance

PR

Media Buying

Creatives: Content
Conceptualization&
Creation

Overall Marketing
Strategy

SKALE Partnership Ecosystem

skale
+

PR Agencies

Media Buy
Agencies

Creative & Content
Agencies

FullService
Agencies

Why Partner SKALE?

Specialized Technology, Built for FMCG,
Malls and Retailers

Unlock ability to Drive Impactful and
Trackable Results (ROAS)

Track Real-Time Campaign Performance

with SKALE’s Dashboard (Total Sales, Total
Leads, # of Clients, Basket Size Data, ROAS by
Platform)

Seamless implementation, Fully Managed
by SKALE for Agency

Uplift Client Marketing Spend with Ready
to Deploy Gamifications



Why Partner SKALE?

Track In-Store Conversions and
Demonstrate ROI to Clients

Opportunity to Increase Client Budgets
and Total Size of ClientAccounts

New Revenue Share Opportunity

Resell SKALE’s Technology

(20% - 50% Mark Up on Discounted Pricing)
Tech Fully Managed by SKALE

Go beyond Tactical Campaigns,
Help Clients Capture Customer Data

Free Partnership Program
No Frills, No Minimum Targets
Full Access to AgencyResources

SKALE’s Agency Partners are generating 6-digit revenue (USD) from
re-selling SKALE’s Technology Solutions




Our Agency Onboarding Journey

Introduction to
SKALE

)

Signing of Standard Agency Partnership Agreement

C-Suite

Introduction to
Digital Marketers /
Account Managers /

Provide Access to

Agency Portal

Trainings for
Sales Team /
Account Managers /
Digital Marketing

(Optional)
Proof-of-Concept
With Agency’s Client

+ Demo(s)
* Ready touse

Slides

+ Rate Card
* Agreement
* FAQ



SKALE’s Technology Has a Proven Track Record in Enabling Success

Al%hor"

FOOD PROFESSIONALS

SKALE Gamification
SKALE Smart Receipt
7x ROI
6,500 In-StoreTransactions

10k customer Data

SKALE Gamification
Automated Re-engagement

CapjtaLand

$4.5m Sales in Mall

5,000 New Customer Data&
App Members

27x RO

100% increase in Basket Size

Low prices and more .

Enterprise
13x ROI Digital Voucher
Platform

60% - 95%

Voucher Redemptions

Digital Vouchers

96x ROI
6,500 In-Store Transactions

10k Customer Data

SKALE Gamification
Digital Vouchers
/X ROI
70% Voucher Redemptions

ISHKELHERS]
Smart Receipts

Smart Rewards

Suite of
Gamification




Agency Partnership Tiers

Annual Preferential PartnerBadge Demo Account | Co-Pitchon Marketing Invites to Sponsorship
Tiers* Pricing Advanced Support SKALE Client for Awards

Projects Events

Standard
(AllAgency \/ S \/

Partners)

Silver V \ V . \

(Min 3 Projects)

Earlyaccess! Leads/ Referral
Gold
(> 10 Projects) S V S N S \
Platinum
(> SS100kand v/ \ v/ v/ S S v
above) o )
Additionalincentive Earlyaccess! Quarterly Plan®

*Annualtiersresetatend of eachcalendaryear

1. Earlyaccessto newproductroll-outs for Standard and AdvancedModules

2. SKALEreservesfull discretionon itsmarketing and lead generationplansto generate leadsfor itsagency partners
3. SKALEshal alignwithits agencypartneron its quarterlymarketing budgetand support



SKALE’s Preferential Rate Card for Agency Partners

One Time (USD)

Monthly (USD)
Min 3 months

Standard

Gamification

Standard Games
Digital Scratch Card
Digital Spin & Win
Digital Tap & Win
Digital Riddle and more

1,425

285 .
Opportunity to

Mark-Up
40% - 50% on

Advanced

Gamification

Preferential

Advanced / Customized Gamification
+ E.g. Digital Stamp Card

To quote separately
From $2,000 to $30,000

Pricing

To quote separately

+ Digital Vouchers

1,900

Annual Value
20k — 100K

380

Per Client

Smart Receipts 1,900 Higher of $800, or 0.15
/ receipt
WhatsApp ChatBot 1,900 Higher of $800, or Based on

country rates

Cost per Engagement

From USD 0.07

*Rates may vary depending on country
For 1x SMS and 1 Email

**Minimum 3 months package
See next slide for country rates




Get in touch with us!

CEQ: Yuet Whey Siah
yuetwhey@skale.today

Partner Manager:
Cate Aquino Santos
cate@skale.today

n Partnership with * As featured on
g maxis §

THE BUSINESS TIMES RIS E

ENT l'll.l'l- =
Google . #uoB
Partner ‘ “ Marketing Partner
EnferDrl Ofe @ DIGITAL _ ﬂ DBS E'B? s A TECHNASIA


mailto:yuetwhey@skale.today
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